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Delivery partners:

Funding partners:

July 2017 – December 2021

6,502,760euro



 12 Peatland LIFE projects since 1994

 Projects totalling >£45million

 £40million of EU LIFE funds

 Leading to >40,000ha of restoration



 Partnerships

 Practical Innovation

 Technological Development

 Engagement

Monitoring & Research

 Trialling new payment approaches





#Give Peat a Chance



Channels

Magazine 
 Emails 
 QTS Telephone Campaign
 Social Media
Website
 Direct Mail
 Talk
 Other (Press, word of mouth, 

staff, visitor centres)
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Response 
curve

30th May “Last Chance” Email 5Final data added to 
Progress in 
preparation for 
thankQ go live

12th - 19th March Magazine appeal launch

Week 0 begins on the 12th March

9th April Email 1b to non-members
Email 2 to members

15th May Direct Mail8th April public appeal launch

13th May Email 4

24th April Email 3

22nd March Email 1a to members

CAF donations added 
to database including 
£1000 anonymous 
donation from April



Reasons for giving: 
themes

51% of donations provided a reason for 
giving linked to one of the four themes

Yorkshire Wildlife Climate change Flooding

Results to 1st August 2019



Magazine



Press
28 media hits during the campaign:

23 print (magazines, newspapers) 
4 radio (1 national, 3 regional) 
1 regional TV

On Twitter after Rosie’s Radio 4 appearance:

“#Peat. Just listened to Rosie someone talking 
about @ypp_peat on @BBCr4today. Excellent 
discussion of value of peat & effect of climate 
change. Listen again!”



Digital:
emails

Email 1 Email 2 Email 3 Email 4 Email 5



Digital: website



Social 
mediaTotal reach: 311,000



Direct Mail



£51,620



Thanking donors

 Donors invited to exclusive presentation as part of Bog Day event

 50% of attendees gave again after event

 Used to begin further supporter journey with key donors
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