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• Landscape / Play

• Grower

• Retail

• Biofilter

• Equestrian /Reptile / Poultry 

http://www.growingmedia.co.uk/
http://www.growingmedia.co.uk/
http://www.fsc-uk.org/
http://www.fsc-uk.org/
http://www.soilassociation.org/
http://www.soilassociation.org/




Tetbury 
site





Bishops Castle, Shropshire



A W Jenkinson Forest Products



1. Will demand outstrip 
supply?

• Competing industries

• Suitability of raw materials

• New sources to feed the power 
stations

• Changes to incentives



2. Bark already a ‘known’ ingredient



Effect of poorly 
structured 
growing medium 







3. The absolute need for grower 
confidence







4. The benefits of early adopters 
being industry leaders











National Trust



5. The benefits of external stamps of 
approval





• Which? Gardening Best 
Buy

• 7 reports in a row

• Unprecedented!



Royal Warrant



6. The future….



Future developments

• Responsible Sourcing Scheme

• Novel materials







Pathogen suppression



Future developments

• Responsible Sourcing Scheme

• Novel materials

• Greater acceptance that there is life after 
peat



www.melcourt.co.uk

@MelcourtLtd
@SylvaGrow

@CDawson301

http://www.melcourt.co.uk/


For peat’s sake…

ben.mccarthy@plantlife.org.uk







1.44 million cubic metres (m3) of peat used in retail (amateur) markets

+ 0.69 million m3 in professional horticulture and gardening 

Total of 2.13 million m3 in horticulture….

Equivalent to ???....   21,300 ha of deep peat ?.....19,000
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